SME TRADE ACADEMY
E-Learning Course:

E-Commerce for
Policymakers

SUMMARY

COURSE STRUCTURE

In the context of e-commerce’s increasing relevance in
international trade, this joint course by ITC and the Diplo
Foundation is designed to help participants better
understand the multifaceted concept of e-commerce, the
opportunities it offers to SMEs, and the steps necessary to
create an enabling environment allowing for a greater
uptake of e-commerce by both businesses and consumers.






Lecture 1: Introduction to E-commerce
Lecture 2: An E-commerce Framework
Lecture 3: Creating a Conducive E-commerce
Environment
Case Study Exercise

REGISTRATION
This course aims to assists participants in identifying the
key components of competitiveness from a business
perspective across the e-commerce process chain, from
establishing a business online, to international e-payment,
cross-border delivery and aftersales. Throughout the
lectures, participants are guided in the use of a
conceptualized e-commerce matrix to evaluate strategies
and policies designed to foster a conducive environment for
e-commerce at both the national and international level.
Particular focus is placed on the topics currently being
discussed in international fora, including data flow, de
minimis provisions, personalization, cybersecurity, and
online consumer protection.

Interested participants can register to
this course by going to the SME Trade
Academy website at:

learning.intracen.org
Once on the website, simply create a new account, input
your information, and sign up to the course.

CERTIFICATION
Participants who meet the
course requirements will
receive a Certificate of
Achievement issued in
electronic format. The
certificate is verifiable
through the SME Trade
Academy.

COURSE OBJECTIVES
This course is aimed at policymakers and other
stakeholders aiming to embrace a strategic approach to
e-commerce.
AT THE END OF THIS COURSE, PARTICIPANTS WILL
BE ABLE TO:




Sample course slide

Argue for the importance of e-commerce for
businesses;
Determine the key ingredients necessary to ensure
the competitiveness of SMEs in e-commerce; and
Identify policy areas likely to lead to a conducive
environment for e-commerce, both nationally and
internationally.

learning.intracen.org

